Associations End of Year Survey 2025
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Participation

There was a total of 33 respondents to the survey

With the exclusion of
 China

* Philippines

* Nepal

 Ukraine
 Poland

*Please note that FESPA Belgium and Febelgra
have been counted as two separate Associations

FESPA



How many staff do you have working at your Association

Assoclation

Full-time
employees

Part-time
employees

Volunteers

Total

Australia

1

Austria

4

FESPA
Belgium

1

Febelgra

Bulgaria

Croatia

Czech
Republic

O©| Nb| O]

Denmark

10

20

Finland

France

20 (Board)

23

Germany

14

Greece

Hungary

India

Italy

g ] N O

Japan

Korea

Association | Full-time Part-time Volunteers Total
employees |employees

Mexico © ©
Netherlands 4 © 10
Norway 3 > 8
Poland

Portugal > 1 ©
Romania 2 2
Russia 3 1 N
Serbia 2 3 1 ©
Slovakia 1 ! 8
South Africa K I
Spain 3 3
Sri Lanka > 15 20
Sweden 1 ! 8
Switzerland 1 1
Thailand 1 18 (Board) 19
Tarkiye 1 2 3
United 1 4 O
Kingdom

FESPA



Membership Figures 2024-2025 FESPA




2024-2025 Membership Comparison
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* Please note last year membership numbers were used for Nepal & Poland



2024-2025 Membership Comparison

* Please note last year membership numbers were used for Nepal & Poland

Association % Difference Total members | Total members
from 2024 to 2025 2024
2025
Australia 1% 20 91
Austria 15% 210 182
FESPA Belgium S o0 S0
Febelgra 12% 24°( 280
. 4% 2'( 26
Bulgaria
China 23% 400 520
Croatia 1% 48 54
Czech Republic 13% 25 32
Denmark 17% 458 552
Finland 0 0 0
3% 426 43
France
56% 2500 1600
Germany
11% 02 56
Greece
23% 54 44
Hungary
. 6% 092 0952
India
3% o8 95
Italy
3% 168 174
Japan
O 165 165
Korea
. 8% 4134 4494
Mexico

Association Difference from | Total members | Total members
2024 10 2025 2025 2024
0 218 218
Nepal
21% 179 148
Netherlands
1% 59 53
Norway
O 82 82
Poland
8% 320 347
Portugal
_ 0 21 21
Romania
_ O 166 178
Russia
2% 41 49
Serbia
1% 41 46
Slovakia
9% 376 412
South Africa
| 1% 178 161
Spain
O 500 500
Sri Lanka
2% 82 84
Sweden
3% 22'( 235
Switzerland
6% 169 159
Thailand
1% 297 296
Turkiye
1% 119 118
United Kingdom

FESPA



Membership Summary

2024 Members 2025 Members

Overall, there has been a 2.4%

Increase in membership numbers
from 2024 to 2025

FESPA



Top 5 increase in membership 2024 - 2025

900 (56%)

40 (6%)

31(21%) 8 (15%)
17 (11%)

Germany India Netherlands Austria Spain

FESPA



Top 5 decrease in membership 2024 - 2025

Mexico China Denmark South Africa Febelgra
-36 (9%) -33 (12%)

-94 (17%)
-120 (23%)

-360 (8%)

FESPA



Association membership breakdown FESPA




Please tell us the breakdown of your membership across the following categories

as a percentage

1%

13%

Print Service Provider Sign Maker

The other category included

Stationary
Ceramics
Electronics
Gifts
Screenprinting
Digital media

- Engraving - Magazines
- Installation services

- Training centres

- Specialist teachers

- Journalist & Consultants

- Schools FESPA

1%
9% 9%
0
L — L
Textile Printer Distributor / Sales Agent Manufacturer of Creative / Advertising Consumer Brand Owner Other
machinery, software, Agency

tools or consumables

"15% of
membership are
producers

- Promotional items



What do your members produce?

- Commercial printers
- Event branding

- Supplier centres
- Training centres

- Offset printing - Services: Installation
- Digital printing - Creative agencies
- Flexo - Sheetfed digital printers
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- Trade printers - Retail
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Association Events

FESPA




How many events have you held in the last year??

2025

otal number of events for 2025 =41
otal number of events for 2024 = 355
"here has been a 33% Increase

12°7
271

There has been an increase of 12% for

physical events from 2024 to 2025 | |
Hn-person M Online MHybrid

2024
Virtual events have increased by 67% since 31
2024 this is due to the increase in
Associations hosting webinars 5

248

*There were 33 responses to this question M In-person MOnline M Hybrid



What trends have you observed in your country/region in the sectors you represent
over the past 12 months?

“Difficult business environment, interest in Al and “The market is slightly declining, lack of
automation, difficulty with finding and employing staff, qualified labour”
many mergers.” ARSIT&D

FESPA Australia Association

“Strong shift to digital printing due to the
flexibility and short run solutions.
High growth in packaging sector. Printers are
more aware and open to the use of Al. Fierce
competition with many foreign players entering

“People are more interested in Al and environmental
protection.”
Verband Werbetechnik+Print

1. Mature Industry movements (M&A - Margin the market e.g. Chinese printers.”
Pressure (Higher Wages, Energy, Logistic and TINPA
Material Costs) Impact large PAAS companies on
production - Growth of Micro-companies) 2. Impact Al is a big challenge for many companies but
of more demanding Legislation and Regulation also an opportunity. New legislation means
(CO2- Certification - LCA - EPR) higher demand for sustainable packaging.
FESPA Nederland Association FESPA Denmark Association

lease refer to the word document for the full list of responses FESPA



Please tick all the FESPA exhibitions that have been promoted by your Association

in 2025
ﬁ GLOBAL
PRINT EXPO

AV/RAPFEST

FROM FESPA

FESPA GPE/ESE/PE

Wrap Fest 16

MIDDLE
EAST

o
| FESPA | BRASIL

*There were 33 responses to this question FESPA

FESPA Middle East 13

FESPA Mexico

FESPA Africa

FESPA Brasil



jan | abr | 25 30 | 31

How have you promoted FESPA shows this year?

VISIONARIOS NO SETOR,
DA IMPRESSAQO REVE
TENDENCIAS ANTES Ds
FESPA GLOBAL PRINT
EXPO 2025

Que tendéncias estao a moldar o setor da impressac es- facilita uma multiplicidade de outras indtstrias. Dito  convidar a interacao — parar os consumidores, lev-los
pecializada? Como podem as empresas abragar a mu- isto, precisa de se adaptar continuamente para servir  a abrir uma amostra, tocar e experimentar um produto,
danga, adaptar-se e garantir que permanecem na van melhor os requisitos do nosso mundo em constante  ver uma demonstracao, etc. Num ambiente de marke-
guarda? Neste artigo, pedimos a diversos Visionarios mudanca.” ting complexo, onde a atencao é cada vez mais diffcil de
da comunidade FESPA que destacassem as tendéncias captar, a impressao & uma poderosa ‘porta de entrada’
" - . e os desafios que os impressores enfrentam atualmente. Apesar da transicao para tecnologias de impressao di-  para desencadear reagoes em cadeia, levando as pes-
ASS O C I at | O n e S | te e que partilhassem os principais fatores que moldam o gital, a impressao fisica continua a ser um meio essen-  soas por vérios canais, deirando dados pelo caminho
futuro da impressao. cial, pois oferece uma experiéncia tatil que as alternati- e expondo-as a outras experiéncias de marca, tanto no
vas digitais nao conseguem igualar. mundo real como no virtual. O futuro da impressao &
Perspetivas dos Visionarios issor, se qui juntar profi de mar-
Ken Hanulec, Vice-Presidente de Marketing Global da  keting e impressores, combinando tecnologia digital
De varias formas, a impressao faz o mundo funcionar. EFl, afirma: “Esperamos que a transformacao de analé-  sob demanda, conhecimento do cliente e criatividade
Esté presente em todos os setores, facilita a comunica- gico para digital - j4 em curso - continue minimizando  para aumentar a eficicia, sensibilidade e sustentabilida-
30 e impulsiona a economia mundial 3o apoiar areas ou até eliminando a necessidade de solucoes analégi-  de do marketing.”
como a das embalagens, a indUstria transformadora, cas ficient dveis. Também
a edicao e a publicidade, entre outras. Para além do ver inovagao continua por parte dos fornecedores da  Com o tempo, a industria de impressao tornou-se mais
valor comercial, a impressao é vital para a educacao, industria para facilitar essa transicao, permitindo aos 3 gragas ao ds por
. . sendo essencial para a criacao de livros e materiais de impressores ultrapassar fronteiras, melhorara sua quo-  fornecedores de tecnologias mais ecolégicas (como
aprendizagem. tade mercado, rentabilidade e o valor que oferecem aos  tintas & base de 4gua e substratos reciclaveis) e equi-
Daniel Sunderland, Vice-Presidente da Canagraf (La gético devido a funcionalidades como a automagao. A
Cémara Nacional de la Industria de Artes Gréficas), a Mathew Faulkner, Diretor de Marketing e Inovacao automacao e a IA também apoiam a impressao sob de-
Associacao Nacional da FESPA no México, afirma: "A da Canon EMEA - Grupo de Impressao de Grande  manda (POD) e a personalizagao.
impressao é uma inddstria transversal; serve, apoia e Formato, observa: “O superpoder da impressao &

AtEvents " o
E-newsletters [ ——" 20
Association Magazines [ —— 7

Kommen Sie zur
FESPA Global Print Expo
Europas Leitmesse fur

Druck- und Werbetechnik

VWP

Verband Werbete

Werbetec
Siebdru

Leuchtwer

*There were 33 responses to this question

T Verband Druck|Medien Osterreich
#godine ugoding sme graficke / 2.814 Follower:innen
6 Monate « @

« Ulazemo vrijeme i novac da graficka zanimanja promoviramo Siroj javnosti.
* Motiviramo i educiramo mlade. . ) . L. . . E
: . Jokoiz s ) Heute &ffnete die FESPA Global Print Expo bis 09. Mai in Berlin ihre Tore. Die FESPA
* Nasim ¢lanovima omogucujemo besplatan VIP ulaz na FESPA evente i organizirane grupne posjete po posebnim uvjetima. . X . D ) ) ) . . . P .
ist Europas fiihrende Messe fiir Sieb- und Digitaldruck, GroBformatdruck und [N Rt Qui sommes-nous ? Adhérents Services Infos / Documentation ormation véneme
‘ozivamo vas da nas podriite i u ovoj godini uplatom &lanarine, ) . . .
dla ostaje simbaliéna, 2l poturduje vaSu podrSku nasim aktvnostima | doprins zejednickom razvoju. Textildruck. Hunderte von Ausstellern prasentieren ihre neuesten Innovationen und
‘rilog s pozivom na placanje nalazi se u nastavku. Za sva pitanja stojim na raspolaganju. Produkteinfuhrungen in den Bereichen Grafik, Dekor, Verpackung, Industrie und .
Textilanwendungen. Rencontrez nos partenaires sur le salon FESPA
Jrganiziramo grupni posjet sajmu FESPA Berlin : : s . & < =
— e - Global Print Expo 2025 a Berlin
&le Udruge FESPA il ili i posjet sajmu i jetir . " ilei > é ), )
:n::::-svr:momzageb»minBrsndenhurg»bgmb https://Inkd.in/daCikjda { Fespa Ltd-6 May spaw May
lotel = B >
3nociuj im sobama = & & P R Can you guess where ¢ from wrap
okeclja emmetioss #druck #druckerei #druckbetrieb #druckmedien #messe #VDMO #VDMOE #print sy e
——— teSd1mmetisu

lasajmu #printbringts #printworks Canon EMEA Ricoh Austria GmbH HP Fujifilm Europe

puna dva dana (07. i 08.) sa opcijom jutra na zadnji dan po Zelji

taz IGEPA Austria

gratis VIP ulaz na sajam sa svim Club FESPA pogodnostima

rijednost iznosi 971,00 €, no L ira posjet s 2.210 €, &ir za Elanove i 750,00 € po osobi! ‘
roj miesta e oranicen, stoga osigurajte svoju iju Sto prie. U sluéaju vedegi fonirana miesta bit icena na dva po subjek i | MAK' NG
o radit éemo na osiguravanu dodatrih kapaciteta. Nakon 10,02, u sluéaju jerih miesta, krenuti i posiet Sirojjavnosti, 'ﬂ o / .
2 0ne koji planiraju posjetti FESPA sajam individualno, kao i svake godine, nakon uplate Elanarine postat emo promo kodove za besplatne VIP ulaznic ‘ /
. i
| R
VISIONARIES MEET 5 NEr | i <
| >
el
"~ —=— L
| E
: BOS-
a5 pozivza nove aktivnostinicijative knje dopri ju grafike industrje traje ve¢ 25 godina. y - g gy 1 i =t |
‘ase ideje su dobrodosle - javite nam se! ! = |4 I i_ RII\'( |

Retrouvez les partenaires et membres de @FESPAFrance sur le salon FESPA GLOBAL
PRINT EXPO du mardi 6 mai au jeudi 9 mai 2025 a Berlin !

E/E Mimaki

BEDKAETE B FESPA CEKTOP
VOS: IE\ITREZ DANS LE SECTEUR FESPA |
S 3ETRETEN DEN FESPA SEKTOR

Jag Knepr
redsjednik

espa Hrvatska
lovotnijeva 8

0000 Zagreb

18: 09883496810
1:+385/98/419337

& yewwfespahrvatska.he

FESPA

FESPA
HRVATSKA

Send message Q Send message. Send message.

s i | THE FESPA SECTOR |




If you are planning to bring a group to any shows in 2026, please tick to indicate

the relevant ones
ﬁ GLOBAL
PRINT EXPO

MIDDLE
EAST

GPE/ESE/PE

Middle East - 3

S—— MEX.co
FESPA Africa 1 I

*There were 33 responses to this question FESPA
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How does the Marketing Services fee benefit your Association?

36%

15%
13% 13%
1%
9%

Association Events (for Travel & Accommodation Marketing materials (for Professional costs (for  Online activities (for example  Creation of Association Maintenance costs (for
example seminars, (for example to attend example Association example payments for  website maintenance, social products and services (for example Association
workshops, networking FESPA shows and other magazine, banners, other  Association staff and other media promotion and email example industry specific building maintenance, rent,
events etc) internal events) printed collateral) administrative costs) marketing) reports/guides, electricity etc)

online/offline content etc)

*The percentages provided show the averages per all Associations FESPA



How does the Marketing Services fee benefit your Association?

Respondents were asked to provide a percentage breakdown for each section

Australia 80 10 10
Austria 25 25 25
Belgium 10 5
Bulgaria 10
Croatia 40 20 20
Czech Republic 5
Denmark 20 20 20
Finland 20
France 60 20 20
Germany
B Association Events B Marketing materials M Online Activities
W Travel & Accommodation B Creation of Association products & services Professional costs

Maintenance costs

FESPA



How does the Marketing Services fee benefit your Association?

Respondents were asked to provide a percentage breakdown for each section

Greece 10
Hungary 20 10
India
Italy
Japan
Korea Bl s
Mexico 50 20) 30
Netherlands 5 5
Norway 20 5 10 50
Portugal 5
B Association Events B Marketing materials M Online Activities
W Travel & Accommodation B Creation of Association products & services Professional costs

Maintenance costs

FESPA



How does the Marketing Services fee benefit your Association?

Respondents were asked to provide a percentage breakdown for each section

Romania 10
Serbia 10
Slovakia 80 10
South Africa 95 5
Spain 30 20 20 20 10
Sri Lanka 10 10
Sweden 20 5 2 55 10
Switzerland 15 20 5
Thailand 25 10 10 20
Tirkiye 14 14
United... 10 10 60 10
B Association Events B Marketing materials ® Online Activities
W Travel & Accommodation B Creation of Association products & services Professional costs

Maintenance costs

FESPA



Thank you for all your continued
support
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